
21.



2.



3.



4.



5.



ORIGINAL(STUDENT(BIO:(
(
My(name(is(Mary( ,(I(am(originally(from(Battle(Creek,(NE,(but(moved(to(Omaha,(NE(to(attend(
the(University( of(Nebraska( at(Omaha.( I( am( currently( in( the( studio( of(Dr.( Christine(Beard( as( a(
junior( flute( performance( major.( As( of( this( year( I( am( a( member( of( the( university’s( Chamber(
Orchestra(and(a(member(of(the(UNO(flute(choir(where(I(play(bass(flute.(I(am(also(a(member(of(a(
group(called(Broken(Consorts(with(the(renaissance(flute.(
(
REVISED(BIO:(
(
Having(developed(a(strong(affection(for(Baroque(music(and(historical(flutes(early(in(her(career,(
Mary( (serves(as(the(core(flutist(in(Nebraska’s(early(music(ensemble,(Broken'Consorts.(She(
also(plays(bass(flute(in(Omaha’s(Heartland(Community(Flute(Choir(with(whom(she(performed(at(
the(2014(National(Flute(Association(Convention(in(Chicago,(IL.(A(native(of(Battle(Creek,(Nebraska,(
Miss( (is(the(Flute(Sales(Specialist(at(Schmitt(Music(and(a(junior(music(performance(major(at(
the( University( of( Nebraska( at( Omaha( (UNO)(where( she( is( a( student( of( Dr.( Christine( Erlander(
Beard.(After(graduation(from(UNO,(she(plans(to(pursue(a(Masters(degree(in(Musicology.(
(
(
ORIGINAL(STUDENT(BIO:(
(
Brianna( ( is( a( flutist( and( flute( instructor( in( Omaha,( NE.( She( studies( flute( with( Dr.(
Christine( Beard( at( the( University( of( OmahaVNebraska( where( she( is( currently( persuing( her(
Bachelor’s(degree(in(flute(performance.(Brianna(serves(as(principle(in(the(UNO(symphonic(wind(
ensemble,( and( piccolo/3rd( flute( in( the( Heartland( Philharmonic( Orchestra.( Brianna( is( also( a(
member( of( the( Heartland( Community( Flute( Choir( and( Ensemble( 768,( a( contemporary( music(
group.(Brianna(is(the(flute(instructor(at(Omaha(School(of(Music(and(Dance(and(teaches(privately(
as(well.(
(
REVISED(BIO:(
(
Flutist(Brianna( (is(a(dedicated(music(teacher(serving(the(greater(Omaha(metro(as(the(
flute(instructor(at(the(Omaha(School(of(Music(and(Dance,(as(well(as(for(Markowsky(Flute(Studio.(
Brianna(will(make(her(concerto(debut(in(April(2016(with(the(Heartland(Philharmonic(Orchestra(
(HPO)(in(a(performance(of(Carl(Reinecke’s(Concerto(in(D(Major,(Op.(283(under(the(direction(of(
maestro(Barry(M.(Ford.(Currently(piccolo/3rd(flutist(in(HPO,(Brianna(is(also(a(member(of(Omaha’s(
contemporary(music(group(Ensemble(768,(serves(as(principal(flute(in(the(University(of(Nebraska(
at( Omaha( (UNO)( Symphonic( Wind( Ensemble,( and( plays( alto( flute( in( Omaha’s( Heartland(
Community( Flute( Choir,( the( latter( with( which( she( performed( at( the( 2014( National( Flute(
Association(Convention(in(Chicago,(IL.(A(senior(music(performance(major(at(UNO,( (is(
a( student( of( Dr.( Christine( Erlander( Beard( and( has( received( additional( instruction( in(
masterclasses( with( Horacio(Massone,( Nicole( Riner,( Tammy( Yonce( and( Sergio( Pallottelli.( After(
graduation(from(UNO,(Brianna(plans(to(pursue(a(Masters(degree(Music(Business.(
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Helpful	Websites,	Applications	and	Programs	for	Musicians	
compiled	by	Christine	Beard	

www.christiebeard.com	

	
Website	Platforms*	
Wix	
Weebly	
GoDaddy	
…and	so	many	more!	

*No	matter	what	platform	you	decide	to	use,	be	sure	to	register	a	unique	domain	name	to	make	finding	you	and	your	site	easy!	
	
	
Social	Media	Sites	
• Facebook	 –	 Still	 the	 #1	 social	 media	 networking	 site	 on	 the	 web.	 Yes,	 it	 can	 be	 frustrating	 (and	 time	

consuming),	but	IMO	it’s	worth	the	hassle	and	aggravation	to	make	(and	keep)	my	contacts.	At	least	60%	of	
my	gigs	come	to	me	thorough	FB!	Be	sure	to	link	up	to	your	other	apps	for	maximum	impact.	

• Instagram	–	This	is	where	more	of	the	younger	generations	hang	out.	It’s	every	bit	as	powerful	as	Facebook,	
just	without	the	timeline	aspect.	Post	anything	and	everything,	and	link	to	FB	for	maximum	coverage.	Don’t	
forget	to	use	hashtags!	

• Twitter	–	share	info,	short	updates,	photos	and	links.	Link	it	with	FB	for	maximum	coverage	and	avoid	having	
to	post	twice.	Don’t	forget	to	use	hashtags!	

• Instagram	–	this	can	also	be	categorized	under	photo	apps,	but	it’s	also	a	great	social	tool	to	share	stories,	
events,	and	create	a	real-time	*buzz*	about	your	activities.	

• LinkedIn	–	more	of	a	professional	business	networking	site,	but	a	presence	is	still	warranted	even	for	creative	
artists.	 The	 connections	 compared	 to	 FB	 can	 be	 different	 and	 just	 as	 valid	 (ask	 me	 about	 my	 recent	
conversation	with	Bjork’s	manager	who	reached	out	to	me	in	LinkedIn!)	Just	be	sure	to	link	it	with	Twitter	
to	avoid	having	to	double	post.	

• Buffer	–	Site	that	helps	to	manage	and	schedule	social	media	posts	
	
	
Music	Sharing/Recording	
• YouTube	
• Soundcloud	
• iTunes	
• iMovie	
• GarageBand	
• Acapella	–	have	some	fun	while	making	chamber	music	with	yourself	or	with	friends.	Free	version	limits	you	

to	1	minute	of	music	up	to	4	tracks;	paid	version	is	unlimited	time	up	to	10	tracks	
• Tunable	–	it’s	a	tuner,	a	metronome,	etc.,	but	also	has	a	great	recording	feature	with	unlimited	track	time	
• Livestream	(through	Facebook)	–	broadcast	your	concerts	in	real	time!	Great	for	out-of-town	family,	friends	

and	fans	who	want	to	keep	up	with	you	
• Bandcamp	–	upload	audio	tracks	that	you	can	sell	to	your	fans;	also	has	a	tour	schedule	app	feature	
	
	
Schedule	/	Tour	Dates	
• Bandisintown	(syncs	beautifully	with	the	Wix	website	platform)	
• Reverb	Nation	
• Group	Muse	



Helpful	Websites,	Applications	and	Programs	for	Musicians	
compiled	by	Christine	Beard	

www.christiebeard.com	

	
Email	Marketing	
• Mail	Chimp	(https://mailchimp.com)		
• Campaign	Monitor	(www.campaignmonitor.com)		
	
Promo	Material	–	Design		
• Canva	(free	and	paid	versions)	
• VistaPrint	(free	to	design;	pay	to	print,	but	it’s	cheaper	than	FedEx/Kinko’s)	
• PowerPoint	–	surprise!	PP	is	more	than	just	for	lectures.	Create	posters	and	documents	and	save	as	PDF	files	

perfect	for	enlarging	and	printing.	
• WordPress	
• Adobe	Creative	Suite	(www.adobe.com/creativecloud.html)	

Includes	 the	 following	 apps:	 Photoshop	 (photo	 editing),	 Lightroom	 (photo	 editing),	 Spark	 (social	
graphics/webpages/video	stories),	AdobeXD,	Illustrator	(vector	graphics),	InDesign	(page	design/layout),	
PremierePro	 (video	production/editing),	 and	AcrobatPro.	 Students	 and	 teachers	 are	eligible	 for	 a	 60%	
discount	for	their	products	which	brings	the	price	down	to	$19.99/month	

	
Photo	Sharing/Editing	
• Perfect365	–	professional	looking	touchup	tools	for	photos	
• Layout	–	combine	up	to	9	photos	into	1	single	collage	
• Pintrest	–	create	a	board	to	share	your	travels,	your	events,	and	your	creations	
	
Graphics	
• Word	Swag	
• Studio	Superimpose	
	
Document	Generating/Converting/Sharing	
• Genius	Scan	-	phone	app	to	take	photos	and	convert	them	to	PDF	files;	great	for	music	uploading/sharing	
• Dropbox	
• Box	
• Google	Drive	
	
	

	
Items	in	BOLD	are	ones	that	I	use	for	my	own	marketing	projects	and	social	media.	Others	on	this	list	have	been	
recommended	to	me	by	friends	and	colleagues	I	trust	but	ones	I	have	not	yet	had	time	to	explore	thoroughly	

to	see	what	they	can	do	(either	different	or	better	than	the	ones	I	already	use).	
	

There	are	literally	hundreds	of	apps	and	programs	out	there	you	can	use;	this	list	is	simply	meant	as	a	resource	
to	help	you	get	started.	Feel	free	to	add	your	own	favorites	to	the	list!	



HELPFUL LINKS, EVENTS, & ARTICLES 

21CM: 21st Century Musician 
http://21cm.org  
An online, professional resource created expressly to help serious musicians thrive, not just survive, in today
’s modern musical landscape. The site combines a magazine focused on people, organizations, projects an
d innovations with live events and educational tools. 21CM also hosts an in-person, week-
long summer seminar – highly recommended! 
 
Artist Development Network 
"Why is Image So Important?" 
http://artistdevelopmentnetwork.com/image/  
 
Corymbus 
"Connection & Perfection: Social Media in Classical Music." July 2016 
http://corymbus.co.uk/connection-and-perfection-social-media-in-classical-music/  
 
Chamber Music America 
www.chamber-music.org/programs/conference  
The CMA conference takes place in NYC every January. CMA is a great event for learning about networkin
g, marketing, and for meeting experts and professionals in the music industry. 
 
Classical-Music.com (BBC) 
"Jenni Murray Slams Sexism in Music: Woman’s Hour Presenter Despairs at the Portrayal of 
Women." June 2013 
www.classical-music.com/news/jenni-murray-slams-sexism-music  
 
DIY Musician 
http://diymusician.cdbaby.com  
 
Greg Sandow 
"How to write a press release." July 2016 
www.artsjournal.com/sandow/2016/07/how-to-write-a-press-release.html  
 
NPR 
"Selling Sex and Symphonies: The Image of Women in Classical Music." July 2010 
www.npr.org/sections/therecord/2010/07/28/128831530/selling-sex-and-symphonies-the-image-of-
women-in-classical-music  
 
MusicBizAcademy.com 
Website contains articles covering numerous topics including product development; career development, b
uilding a fan base & networking; promotion; publicity; gigging & performance; and more. 
[Clinician note: no new articles have been posted since 2013] 
 
ME: Music Entrepreneur Conference 
www.musicentrepreneurconference.com  
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